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Answer Question No.1 which is compuisory and any Five from the rest.
The figures in the right-hand margin indicate marks.,

i. Answoer the following in one or twa .;l‘s;m (2210)
{2y Whart do yvou mean by M.lllu.l N>

(b What is marketing inyopia?

() What do you menn by costormer virlue?

(dy  What do vou mean by Entry and Exit barriers?

(cy Bricily cxplamn Delphi technigue,

(0 What is product positioning

fo What do vou mean by brind equity?

(i What are the bases ol sepmontinge consumer market?

(1) What is a cash cow in the context of product hife eyele?
i1y How do you explam Customer Relationship Muonoagement?

[ ¥ . I - . 1 . . u gaps .
2, What are bases of segmentation (or consumer market? Dxploin different variables of

psychographic segmentation process, Give example w cach situation, (10)
3. Buying decision process follows o logical sequence of live stages. Name and explain theim
piving cxample o any product of your choice, {10y
4. Faploin varions methods o aales |k}|‘uu;ming, (1)
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Draw the product life eyele curve and explain difTerent stages. Also specify strategies to be
taken in introduction stage of PLC. (10)

What do you mean by Mew Product Development? What are wnrimm stages associated with

it? Elaborate test marketing and launching stage. (10)
What do you understand by Marketing Environment? 3 th example. (10)
Write short notes on the followings: &Hut

(n) Personal selling, (3)
{b) Distribution strategy. ! (3)
{c) Service marketing, 4)

HSSM4404 (2)



