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Special Examination — 2012

MARKETING MANAGEMENT
Full Marks —70
Time: 3-Hours
Answer Question No. 1 which is compulsory and any five from the rest.
The figures in the right-hand margin indicate marks.
1. Explain the following briefly : 2x10

(a) Productconceptin marketing
(b) Brand equity
(c) Product mix
(d) Demographic segmentation
(e) Costplus pricing
(f) Retailer
(g) Datawarehousing
(h) SWOT analysis
(i)  New product
() Salespromotion

2. What do you mean by consumer behaviour ? Discuss various factors that
influence the behaviour of a consumer. 10
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3. Distinguish between market segmentation and market targeting. Discuss
different target marketing strategies. 10

4. What do mean by demand forecasting ? Discuss various methods usually used
for forecasting market demand. 10

5. Discuss the significance of competition analysis. Outline the factors that
contribute to competition and what tools would you use to analyse competition.
10

6. What do you mean by marketing planning ? Discuss in detail the marketing
planning process. 10

7. Whatare the objectives of pricing ? Give an account of different pricing methods
foliowed by a firm. 10

8. Distinguish between : 5x2
(a) Personalselling and advertising

(b) Selling concept and Marketing concept.
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