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Special Examination — 2012
MARKETING MANAGEMENT
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Answer Question No. 1 which is compulsory and any five from the rest.

The figures in the right-hand margin indicate marks.

1. Explain the following briefly : 2x10

(a) Macro marketing environment

(b) Data mining

(c) CRM

(d) Competitive intelligence

(e) Brand positioning

(f)  Competitive arena mapping

(g) Go-errorand Drop error

(h) Greenmarketing

(iy MIS

(j)) Sales force opinion method.

2. “Marketing management evolves its marketing mix in relation to its external
environment.” Discuss the statement and explain the elements of marketing

environment. 10

P.T.O.




image2.jpeg
3. Whatis marketing planning ? Discuss in detail the marketing planning process.
10

4. What do you mean by Integrated Marketing Communication (IMC) ? Discuss
its role in a marketing programme and outline the marketing communication

process. 10

5. Explain the concept of STP in marketing. Discuss various target marketing
strategies. 10
6. Whatis meant by channel of distribution ? Discuss the factors that influence the
channel decision of a company. 10
7.  “Price to a seller represents quantity in lieu of the product. To a buyer it
represents sacrifice or the value attached to the product by the buyer.” Explain
the statement highlighting the relationship between price and value. Discuss the
factors which influence the pricing decision of a company. 10
8. Explain the concept of product life cycle and the characteristic features at each
stage of the life cycle with the help of a diagram. As the marketing manager of an
FMCG product what would be your marketing strategy at the growth stage of the
product. 10

HSSM 3403 2 -C




