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MBA 403 A

Fourth Semester Examination — 2012

INTEGRATED MARKETING COMMUNICATIONS

Fuli Marks —70
Time : 3 Hours

Answer Question No. 1 and 2 which are compulsory and any four from the rest.

The figures in the right-hand margin indicate marks.

1. Answer the following questions. : 2x10

a) Whatkind of marketing is Direct Mail ?
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O

What is one-to-one marketing process ?

(

O

Q

)
)
) Whatis the objective of Pre Testing ?
) What are emotional appeals ?

)

e) Whatis understood by skip schedule ?

g) Whatis personal selling ?

(
(
(f) Whatis client approval and what kind of process it belongs to ?
(
(h) Whatis sweepstake ?

(

i) Advertisements on town buses is a strategy used in which type of media ?

()  Whatkind of marketing can be practiced by Facebook ?
2. CASESTUDY: 10

Rosalyn, Inc., a US based company, deals with skin care products; and markets
its products all over US and Western Europe. Rosalyn decides to enter the
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market in India considering its huge middle class and lower middle class markets.
Rosalyn specializes in products offered to these markets in US and Western
Europe. India, being unchartered territory for Rosalyn, It is a little worried for the
sales strategies it should adopt in India. The CEO of Rosalyn feels that he should
hire a good MBA from India to plan out the strategies. To begin with, the CEO
decides that the MBA from India must adopt the 5 Ms strategy for their range of
products.

Assignment :

You are the person hired by Rosalyn to do the job. Show your skill in using the
5 Ms for their range of skin care products and convince the CEO of Rosalyn that
you are the right selection.

3. Whatdo you understand by IMC ? Design an IMC strategy for a luxury ladies
perfume to be launched soon by a global company. 10

4. Whatisacopy ? Lay down at least four copy writing strategies with examples
from recent advertisements seen by you. 10

5. Explain the role of advertising budget ? Lay down the different advertising
budgeting strategies with the rationale behind them. 10

6. Take the example of any advertisement from real life and analyze in detail with
regard to its effectiveness from the AIDA point of view. 10

7.  What is sales promotion ? Explain with five examples from different sales
promotion techniques. 10

8.  Distinguish between Publicity and Public Relations with examples. 10
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