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MBA 201
Second Semester Examination — 2012

MARKETING MANAGEMENT

Full Marks - 70

Time : 3 Hours

Answer Question Nos. 1 which is compulsory and any five from the rest.

The figures in the right-hand margin indicate marks.

1. Answer the following questions : 2x10

(a)
(b)
(c)
(d)
(e)
(f)

(9
(h)
(i)

@)

What is marketing mix ?

Whatis vertical channel integration ?

What is psychographic segmentation ?

Whatis green marketing ?

What is mega marketing ?

What is penetration pricing strategy ?

What is understood by labeling ?

Why is marketing information system required ?
Whatis e-marketing ?

What are the stages of Product Life Cycle ?

2. Juicy Joe is an American company specializing in soft drinks and fruit

beverages. It enjoys a good size market in Western US. It decides to launch its

range of products in India. In America they use the umbrella branding strategy

P.T.O.
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forits range of products, the brand being “Mojave Cool". The CEO of Juicy Joe,
Mr. Joe Abercrombie, decides to go ahead with the same brand and branding
strategy for India too.

Assignment :

Analyze the brand and branding strategy of Juicy Joe for India in detail; and
suggest Joe Abercrombie anything you want to as pointers from your analysis.

10

3. “Marketing is the activity, set of institutions, and processes for creating,
communicating, delivering, and exchanging offerings that have value for
customers, clients, partners, and society at large” - AMA.

Explain the statement with example. 10

4. What is consumer decision making process ? Elaborate your answer with
example of purchase of a mobike (motor cycle). 10

5. Whatis the scientific method of marketing research ? Explain with example. 10

6. What do you understand by Sales Promotion and how is it different from
advertising ? Explain with example. 10

7. Whatis channel conflict and what leads to channel  conflict ? Explain in detail
with example. 10

8.  Write notes on any two : 5x2
(a) GuerillaMarketing
(b) STP

(c) Micro Marketing Environment.
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