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8. (a) Editthe following sentences for parallel structure : ' - 5
(i)  Ourclient wishes to return the item and getting a full refund of it.
(i) After completing the document, it should be filled with the clerk by you
or your staff.
(iii) It was urgent that | return the phone call immediately, so it was
returned. g
(iv) If you work on the new soﬁware andare finding it easy, you can have
more projects.
(v) - When you find out the correét address, the records should be
updated.
(b) Correct the error of modmers in the following sentences : 5
(i) George will give a presentatlon atthis week’s meeting on how to select
the best cell phone package.
(ii) ' Our merger created a chaos with the other company for us.
(iii) The truck pulled into the dock area with huge dents.
(iv) -The applicant was the best candidate arriving late to the interview.
(v) Thereportis due in Septemberon policy change.
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MBA 107
Eirst Semester Examination — 2012-13
COMMUNICATIVE ENGLISH

Full Marks —70

Time : 3 Hours

Answer Question No. 1 & 2 are compulsory and any four from the rest.

The figures in the right-hand margin indicate marks.

1. Answer the following questions : 2x10

(a)

(b)

A smile is usually, but not always, a sign of pleasure. What are some of the
other meaning that a smile can convey ?
It is important not only to know your audience but also to approach them

“with a feeling of respect. Comment on the extent to which it is applicable to

the following exchange between a doctor and a group of mothers.

Doctor (speaking to a group of mothers) : Your children are not getting
enough nutrition. You must give them plenty of milk and fruits, and an egg

~everyday.

A Mother : Milk and fruits! | can’t even buy rice for my child !
Would you describe the style in the following example as formal or informal? '
What are your reasons ? ‘

Itis indeed a privilege for me to welcome the distinguished guests who have
graciously accepted our invitation and consented to witness the theatrical
performance which we have organized on the occasion of the thirtieth
anniversary of this msmutlon

Rewrite the fo‘lowmg news report s0 as to make it bias-free :

Ateacher who wants to teach in a school meant for blind or deaf-and-dumb
students should make sure that his students are treated with kindness and
sympathy. Sometimes, the teacher may be asked to handle a batch of
students who are mentally retarded.

P.T.O.




image2.jpeg
(e) Which IPA symbols would be used to represent the sounds that are heard at
the beginning of the words given below ?
Yellow, third, though, cheerful

(f) Puteach verb inthe brackets in the passive form, in an appropriate tense.
A major new deposit of oil (discover) in the Godavari basin. It~ (think) to
be nearly twice the size of the largest existing oil-field.

(g) Write the following words in phonemic script, using IPA symbols :
Share, Rather, First, Yesterday

(h) Listany two barriers that lead to miscommunication in an organization.

(i)  How can listening improve employee-employer relationships ?

) Mention two ways in which non-verbal communication helps managers to
interact with their subordinates effectively.

2. CASESTUDY:
Image and Rumours at Procter & Gamble |

Since the late 1970s, Procter & Gamble has been plagued by rumours connect-
ing the company with Satanism and devil worship. The rumours have come in two
cycles: from late 1981 to the end of the summer of 1982 and from fall 1984 into
early 1985. Procter & Gamble primarily manufactures and distributes household
products, including Crest toothpaste and Pampers disposable diapers. The com-
pany attributes its success to developing products based on consumers’ needs
and promoting these products with extensive advertising. It contacts consumers
through and extensive network of toll-free telephone numbers and market
research projects. )
The first rumour that surfaced was chat the company was owned by the Church
of Satan. The ‘proof’ of this relationship was Procter & Gamble was not overly
concerned until late October 1981, when a second rumour began to circulate. It
claimed that John Smale, President and Chief Executive, had appeared on the
‘Phil Donahue Show’, or a similar talk show, where he supposedly stated that he
was a member of the Church of Satan, that the company contributes money to
the church, and that ‘there aren’t enough Christians in the world to stop it’. He
had never been on any such programme, of course, but the rumours also urged
a boycott of all Proctger & Gamble products.
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Calls began flooding the toll-free telephone lines asking about the legitimacy of
the rumours. Most of the calls were from retailers informing the company that
some customers were returning Procter & Gamble products or asking why the
goods were not being taken off the shelves. Employees were being threatened,
and some had had their tyres slashed.

The number of calls peaked at 15,000 in July 1982. Procter & Gamble counter-
attacked by sending out a fact sheet to 48,000 churches in southern USA. This
group was targeted because the rumours were being spread by fundamentalist
religious groups, mostly in the south. The company also enlisted the aid of
certain members of the clergy, including Rev. Jerry Falwell, President of the
Moral Majority, and Rev. Donald E. Wildmon, Chairman of the Coalition for Better
Television. The clergymen issued statements discrediting the rumours and
suggesting that people continue using Procter & Gamble’s products. The
company also obtained statements from television talk show producérs confirm-
ing that no one from Procter & Gamble had appeared on their programmes. The
public relations campaign dispelled the notions about the company’s supposed
link to the devil. e '

The rumours died down and the number of calls decreased to 30 or 40 a month.
" After the success of this counter-attack, Procter & Gamble was surprised when
the number of calls suddenly jumped to 1,000 in September 1984, and then
tripled to 3,000 in October. :
This time the rumours concerned the company’s trademark and its supposed
symbOIism ‘in devil worship and Satanism. Unlike the first wave of calls, these
calls seemed to come from across the country. Procter & Gamble began sending
around media information kits, similar to those used previously, containing a brief
history of the logo. They included letters from the producers of the television talk
shows and letters from the clergymen. The company also sent a security team to
trackthe rumour’s source and to look for patterns in its transmission. They even
threatened to sue anyone caught spreading the rumour.
However, by spring 1985, the problem had gotten out of control. The company
was forced to change the logo, which was then 103 years old. Observers agreed
that this was the right move, because hysterical rumours can outlast reasoned
explanations and even lawsuits. By the time the logo had been changed, the
company had spent several hundred thousand dollars on anti-rumour public
relations and on extra telephone staff to handle calls on the matter.
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The final result was that the company lost a historical symbol that had stood for
trustworthy, reliable products to millions of consumers for over a hundred years.
(i)  What category of communication is Procter & Gamble concerned with in
this case ? ‘
(i) What change, if any, would you have recommended:for the company’s
initial strategy in 1982 to stop the rumours ?
(i) Were the toli-free telephone lines advantageous or dlsadvantageous tothe
company ?
(iv) Do you agree with the decision of Procter & Gamble to change their
established logo ? Justify your view. .
3. Mark stress and Intonation in the following sentences. ' 10
(iy Come overfora cup of tea.
(i) Howlong willittake you to come here?
(iiiy Heis arriving late. -
(iv) Ididn’t doitin purpose. :
(v) - Things are becoming difficult for you now. ‘
4. Listening is an art and like any other art; it has to be cultivated consciously.
Discuss ‘ 10
5.  Thereare certain characteristics of managerial communication, an understanding
of which would provide the managers with a proper perspective on effectiveness
in communication — elucidate. 10
6 . Read the following passage carefully and answers the questions that follow :
The play of names has almost a touch of fable here-Nirakar, the formless one,
regenerating the primal form of a forest that had passed into the mist. For the last
20 years Nirakar Mallick, a small farmer in Orissa’s Kendrapara district, has
been greening a coastal landscape that had of late been experiencing more of
brown. Droughts, as they are wont be, are cruel in these parts. At other times, it's
excess water that's the bane. Nirakar’s latest sally-the rebirthing of a forest on a-
two hectare stretch circling the river Brahmani near his village -came after the
green patch was denuded in the 1999 super cyclone.
The tidal waves that had swamped Orissa’s coasts had led to heavy soil erosion,
rendering these villages for ever venerable to floods. But now thanks to Nirakar,
over five thousand trees of sundry varieties cover the area. This has not only
helped restore the local ecosystem but also provided a potential source of
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income to the community. People, however, were skeptical in the beginning.
They were losing out on grazing ground for.cattle. Some were also suspicious of
Nirakar's motive, fearing he was out to grab government land. But once thetrees
began shooting up and the entire village looked rejuvenated, everybody was won
over. Nirakar, for one, never made any bid to corner the fruits of his labour.

So now there are fruit bearing trees in the forest-jackfruit, fnango, guava,
coconut-as well as timber rich ones like teak, casuarinés, eucalyptus. Not all of
the seven thousand seedlings he’d planted, and looked after as if they were his
own offspring, survived the elements. That didn’t deter him, and Nirakar proudly
says that as long as he is alive, no one from the area would ever harm a tree.
Over the years, Nirakar has spent a small fortune out of his own hard earned
savings in greening mission. As a driver in Orissa Lift Irrigation Corporation
(OLIC) he’d get about Rs. 3000 a month. From this, he would put aside Rs. 500
for planting trees. For the last two years he has not been receiving his salary
from the defunct OLIC. He manages to make both ends meet by working his
share of the one acre farmland inherited from his father.

‘Bornin 1962 in a poor Harijan family in Aliha village, Nirakar inherited a feel for

the soil and a green thumb of his father. A good student, he has to quit the studies
after class 9th to take up a job. He joined the OLIC in 1982 and got married the
same year. Today he is father of three sons and a daughter.
Though officially a driver, Nirakar is a jack of all trades, doubling up as mechanic,
fitter, electrician and operator at Aliha’s lift irrigation project. For the area’s small
farmers who depend on the waters supplied through lift irrigation, he is nothing
short of a hero.
Antihero to, for some, at a point of time. Traditionally, the Harijans of Aliha never
planted coconuts. The Brahmins had told them that if they dared to plant the
forbidden fruit, there would be death in the community. Nirakar broke this
“divine” taboo. He got about agricultural farm and distributed it among his people.
Today almost every courtyard in Aliha village has half a“dozen fruit bearing
coconuttrees and no one died.
Nirakar’s wife is an enthusiastic partner in his green ventures. His children also
help. He has now taken a plantation of 20.000 seedlings along the tree kilometers
stretch from Manipatna to Singri in his block. Nirakar aims to plant at least-one
lakh trees before he dies.
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Recognition has evaded him so far and Nirakar is least bothered. His only regret
is that the government has not taken over maintenance of the forest from him so
that it can be preserved for posterity. He hopes his good work is not lost after he
is gone. He is, as you must have realized by now, crazy about his trees. “The
trees speak to me,” he says, “God has paid me back richly in many ways. I need

nothing more.” :

Answer the folldwing questions briefly :

(i)  How has Nirakarand his family helped in the greening mission ?
(i)  Why did Nirakar quit his studies in childhood ?

(iii) Why did the Harijans if Aliha village never plant coconut tree ?
(iv) Whatis Nirakar’s only regret ?

(v) How did Nirakarwin over the heart of the villagers ?

(vi) Nirakar broke this “divine” taboo; refers to

(vii) Find the word from the passage which means the same as :

lay bare

- N N.N

—_

(a) Fill in the blanks in the sentences below using appropriate forms of the

verbs given below .

(i) Thewildbuffalowas_____. witharope and

village.
(i) Themother______ with joy when she saw her son.
(iii) The child______ upthe exercise book with drawings.
(iv) Twoandthree ________ four.

(make, bind, bring, weep, fill)
Choose the appropriate modal in each of the sentences below :
(i)  The story may/could be true, | suppose.
(i) I'mnotsure where Jimmy is. He could/may be blaying squash.

5

into the

iif) They might/could have got anyone to do the work, but they chose me.

(
(iv) Shemay /could have watered the plants by the time her husband gets back.
(

v) Do you know where Mina left herwallet 7.She might/can have leftit on the

table.
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