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Gandhi Institute of Engineering and Technology University, Odisha, Gunupur 

(GIET UNIVERSITY) 
                              

 
M.B.A. (First Semester) Regular Examinations, January – 2026 

25MBPC104  – Business Law  
(MBA) 

Time: 3 hrs                                                                                                                          Maximum: 60 Marks 

 

(The figures in the right hand margin indicate marks.) 

PART – A                                                                                                                      (2 x 5 = 10 Marks) 

 

Q.1. Answer ALL questions                                                                                             CO # Blooms 

Level 

a. Define a valid contract under the Indian Contract Act, 1872. CO1 K1 

b. What is meant by consideration in a contract? CO1 K1 

c. What is a condition as per the Sale of Goods Act, 1930? CO2 K1 

d. What is a digital signature under the Information Technology Act, 2000? CO3 K1 

e. Define a patent under Intellectual Property Rights. CO5 K1 

 
PART – B                                                                                                                       (10 x 5 = 50 Marks) 

 
Answer all questions Marks CO # Blooms 

Level 

2. a. Critically examine the essential elements of a valid contract and evaluate their 

relevance in modern commercial transactions. 

5 CO1 K4 

b. Apply the principles of offer and acceptance to online and e-commerce 

contracts, highlighting legal challenges. 

5 CO1 K3 

OR 

c. Discuss the capacity to contract and explain who are competent and 

incompetent to contract. 

10 CO1 K2 

3. a. Explain the Sale of Goods Act, 1930 and distinguish between sale and 

agreement to sell. 

6 CO2 K2 

b. Explain the rights of an unpaid seller against goods and buyer. 4 CO2 K3 

OR 

c. Explain the types of negotiable instruments and their importance in business 

transactions. 

5 CO2 K2 

d. Explain the objectives and scope of the Consumer Protection Act, 1986. 5 CO2 K2 

4. a. Explain the Information Technology Act, 2000, its objectives and scope. 5 CO3 K2 

b. Describe the procedure for formation of a company. 5 CO3 K2 

OR 

c. Explain the procedure for filing a consumer complaint and the remedies 

available. 

6 CO3 K3 

d. Explain trademarks and the process of registration and infringement. 4 CO5 K2 

5. a. Explain the nature and types of companies under the Companies Act, 2013. 6 CO4 K2 

b. Explain patents – registration procedure, rights and remedies. 4 CO5 K2 

OR 

c. Explain copyrights and the remedies available for infringement. 5 CO5 K2 

d. Describe the procedure for formation of a company. 5 CO4 K2 

6. a. Explain the concept and importance of Intellectual Property Rights. 5 CO5 K2 
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b. Distinguish between conditions and warranties and explain their legal effects. 5 CO2 K2 

OR 

c. Case Study:  

Ramesh purchased a mobile phone through an online shopping platform. He 

paid the full amount in advance. The phone delivered was defective and the 

seller refused replacement. Later, Ramesh noticed that his personal data was 

shared without his consent. 

a) Identify the consumer rights violated. 

b) Explain the remedies available under the Consumer Protection Act and IT 

Act. 

10 CO3 K4 

End of Paper 


