
Advertisement & Brand Management (ABM) – FAQs 

1. What is advertising? 
Advertising is a paid, non-personal form of communication used by brands to inform, 

persuade, and remind target audiences. 

2. What is brand management? 
Brand management is the process of creating, maintaining, and enhancing a brand’s image, 

value, and customer loyalty. 

3. Why is advertising important in the current business environment? 
Advertising is important today due to intense competition, media clutter, and the need for 

brand differentiation. 

4. Why is brand management crucial in the current scenario? 
Brand management is crucial because strong brands command customer trust, premium 

pricing, and long-term loyalty. 

5. How is modern advertising different from traditional advertising? 
Modern advertising is data-driven, digital-first, interactive, and focused on engagement rather 

than just exposure. 

6. What is the relationship between advertising and brand management? 
Advertising communicates brand values while brand management ensures consistency and 

long-term brand equity. 

7. What are the main objectives of advertising? 
The main objectives of advertising are awareness creation, persuasion, brand recall, and sales 

support. 

8. What is brand equity? 
Brand equity refers to the added value a product gains from its brand name, reputation, and 

customer perception. 

9. What is brand positioning? 
Brand positioning is the strategy of creating a distinct and meaningful place for a brand in the 

consumer’s mind. 

10. What is brand identity? 
Brand identity consists of visible and verbal elements such as logo, name, tagline, and design 

that represent a brand. 

11. What is brand image? 
Brand image is the perception of a brand formed in the minds of consumers based on 

experiences and communication. 

12. What is the role of advertising in brand building? 
Advertising supports brand building by communicating consistent messages that shape brand 

perception over time. 



13. What is the scope of advertisement and brand management? 
The scope of ABM is expanding with digital media, influencer marketing, global branding, 

and D2C brands. 

14. What career opportunities are available in ABM? 
ABM offers careers such as brand manager, advertising executive, media planner, and digital 

marketing strategist. 

15. Which industries offer strong careers in ABM? 
FMCG, e-commerce, media agencies, startups, retail, and service industries offer strong 

ABM careers. 

16. What is creative strategy in advertising? 
Creative strategy defines how advertising messages are designed to communicate the brand’s 

value proposition. 

17. What is media planning? 
Media planning is the process of selecting the most effective media channels to reach the 

target audience. 

18. What is media buying? 
Media buying involves purchasing advertising space or time at optimal cost and reach. 

19. What is a brand portfolio? 
A brand portfolio is the collection of brands managed by a company under one corporate 

umbrella. 

20. What is brand extension? 
Brand extension is the use of an existing brand name to launch new products in the same or 

different category. 

21. What is brand awareness? 
Brand awareness refers to the extent to which consumers can recognize or recall a brand. 

22. What is brand recall? 
Brand recall is the ability of consumers to remember a brand when a product category is 

mentioned. 

23. What is brand recognition? 
Brand recognition is the ability of consumers to identify a brand through visual or audio cues. 

24. What is a brand promise? 
A brand promise is the commitment a brand makes to deliver a consistent experience and 

value to customers. 

25. What is a tagline? 
A tagline is a short, memorable phrase used in advertising to communicate a brand’s 

positioning. 



26. What is USP in advertising? 
USP (Unique Selling Proposition) is the distinctive benefit that sets a brand apart from 

competitors. 

27. What is emotional branding? 
Emotional branding connects with consumers by appealing to their feelings rather than 

functional benefits. 

28. What is rational advertising appeal? 
Rational advertising appeal focuses on product features, price, and performance benefits. 

29. What is celebrity endorsement? 
Celebrity endorsement is the use of a well-known personality to enhance brand credibility 

and recall. 

30. What is influencer marketing? 
Influencer marketing involves promoting brands through social media creators with engaged 

followers. 

31. What is brand loyalty? 
Brand loyalty is a consumer’s consistent preference for a particular brand over competitors. 

32. What is brand architecture? 
Brand architecture defines the structure and relationship among corporate, family, and 

individual brands. 

33. What is co-branding? 
Co-branding is a strategy where two or more brands collaborate to create combined value. 

34. What is repositioning of a brand? 
Brand repositioning involves changing consumer perception to remain relevant in a 

competitive market. 

35. What is advertising copy? 
Advertising copy is the written or spoken message designed to persuade the target audience. 

36. What is media mix? 
Media mix refers to the combination of different media channels used in an advertising 

campaign. 

37. What is reach in advertising? 
Reach is the number of unique individuals exposed to an advertisement during a specific 

period. 

38. What is frequency in advertising? 
Frequency refers to the number of times an individual is exposed to an advertisement. 

39. What is brand equity measurement? 
Brand equity measurement assesses brand value using consumer perception, loyalty, and 

financial metrics. 



40. What is purpose-driven branding? 
Purpose-driven branding focuses on aligning brand communication with social and ethical 

values. 

41. What is performance marketing? 
Performance marketing is a data-driven advertising approach where advertisers pay based on 

measurable actions such as clicks, leads, or conversions. 

Q42. What is performance advertising? 
Performance advertising refers to running ads with clearly defined KPIs like CTR, CPA, and 

ROI to achieve measurable outcomes. 

43. What is Cost Per Click (CPC)? 
CPC is the cost incurred by an advertiser each time a user clicks on an advertisement. 

44. What is Cost Per Acquisition (CPA)? 
CPA is the cost incurred to acquire a customer or conversion through advertising efforts. 

45. What is Return on Ad Spend (ROAS)? 
ROAS measures the revenue generated for every rupee spent on advertising. 

46. What is programmatic advertising? 
Programmatic advertising uses automated technology and algorithms to buy and place digital 

ads in real time. 

47. What is retargeting in advertising? 
Retargeting involves showing ads to users who have previously interacted with a brand or 

website. 

48. What is conversion rate in performance advertising? 
Conversion rate is the percentage of users who complete a desired action after viewing or 

clicking an ad. 

49. What is A/B testing in advertising? 
A/B testing compares two ad versions to identify which performs better on defined metrics. 

50. Why is performance marketing important for modern brands? 
Performance marketing is important because it provides measurable results, cost efficiency, 

and data-backed decision-making. 

 


